




















CONSUMER PACKAGING

WITH 61 PLANTS OPERATING
IN NORTH AMERICA, SOUTH
AMERICA, EUROPE AND ASIA,

Sonoco's Consumer Packaging segment provides packaging for

many of the world’s bestknown brands of consumer food and
nonfood products. In2008, chis segment gcncrated approxi-
inatciy 38% of Sonocos net sales. In addition to bcing the iargcst
giobai produccr of round and shapcd papcrboard composite
cans, this segment manufactures singic—wrap papcrboard pack—
ages; fiberand piastic cartridgcs; and thermoformed, extruded
and blow-molded rigid piastic containers. This segment also pro-
vides consumer product companies with flexible packaging
using thin-gauge, high-quality rocogravure, flexographic and
combination printed film, inciuding lamination and cutting:
cdgc rotogravure cyiindcr engraving as well as aluminum, steel,
piastic and pcciabie membrane easy-open endsand closures for
composite, metal and piastic containers.

Sales for the Consumer Packaging segment increased to
$157 billion, up 9.2%, comparcci with $1.44 billion in 2007,
Increased sales in this segment came fromthe ﬁiii—ycar impact of
the May 2007 acquisition of Matrix Packaging, aiong with highcr
sciiing prices, whichwere impicmcnted to hcip offset highcr raw
material, energy, frcight and other costs, and the favorable impact
of forcign currency translation. These posi-
tive factors were partiaiiy offset by lower
volume in flexible packaging, closuresand
rigicl piastic packaging. Overall segment
volumes, excludi ng the impact of: acquisi-
tions, were down less than 1% due to che
positive effects of increased demand for
composite cansin North America.
Domestic sales were approximately $1.18
billion, up 15% from 2007, while interna-
tional sales were approximately $390 mil-
lion, down 5.2% from 2007. The decline in
international sales reflects the shutdown of
ametal ends piant in Brazil acthe end of
2007 and the subscqucnt transter ofa
majority of its business into the United

Stares ciuring theyear.

NET SALES
CONSUMER PACKAGING
(BILLIONS OF DOLLARS)

Segment operat
ing proﬁts increased
24.7%in 2008 to
$130.4 million, com-
pared with $104.5 mil-
lionin2007. The
increase in segment
operating proﬁt was

primariiy due to pro-

ductivity improve-
mentsand purchasing
initiatives aiong with the fuii—year impact of the Matrix
Packaging acquisition. The productivity and purchasing gains
were partiaiiy offset by the small overall decline in volumes and
an unfavorable shiftin the mix of business. In 2008, sciiing price
increases iicipcd offsetincreased costs of raw marerial, frcight,

CHCI’gy ’clllCi iabor.

RIGID PAPER PACKAGING

Increased consumer demand for basic food prociucts aiong
with continued customer demand to convert metal containers
to more costeffective Sonoco rigid paper packaging resultedin
an approximatciy 5% gainin rigid paper packaging unitsales
during 2008. Rigici paper packaging is
Sonocos second largcst revenuc-produc-
ing group of products, accounting for 17%
of consolidated net sales last year. InNorth
America, the Cornpany produced a
record of more than 45 billion units.

Due to economic pressures in 2008,
consumers prcparcd more meals at home,
rcsulting in robust demand for Sonoco
composite containers. For cxainpic, unic
sales for snack foods increased by approxi-
matciy 89%, while rcfrigcratcd dough con-
tainers increased by more than 4% and
juice concentrate can sales were at their
highcst unitvolume in cight years.
Composite cans used for packaging
powdcrcd infant formula also increased

by approxiinately 9%, which more than



Left: Consumer complaints about tradi-
tional, hard-to-open cereal packages led to the
development of Sonoco’s award-winning
Linearpak® container for Target’s Archer
Farms® cereal. Above: The unique shape and
gently rounded corners of the Archer Farms
package allows Sonoco to use the latest printing
technologies to create vibrant graphics that flow

seamlessly around the container. Right: Kraft

Foods was drawn to the Sonoco composite
container for its improved packaging
sustainability.
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